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What we need to do

| 1) Recognise the |
- weaknesses of recrultment

) Differentiate .. = = -

) Learn how to use AI
to power our success



The Achilles Heel of Modern Recruitment:

CANDIDATE EXPERIENCE
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One piece of advice | remind myself every day!

66 Put yourself in your

candidate's shoes and walk around
in them!%?
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Employer Brand = Reality
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Standing out catches theeye.

= : \ : ;A : ‘ : - 2 2
/ ¢ . . 1 » N , ! / :
: ; 53 . ' = N N
» .‘ ‘ | 5







Career
Heights

Apprentice
Oasis




¢
Q
%)
<
W
=
m
<O
QS




e SAP SPONSOTrt

-;‘T.

ed Darts S

Saturday, June 15, 2019 [S77) 65

anht on
s track now

By PHIL LANNING

PETER WRIGHT admits his
lifted SAP Darts started
after winning two traphies
it hours after.

Suakelise lifted the SAP
Andersson for Scotlainrt
48 hours after his World
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TOGETHER WE. WIN “P :



CAN’T STOP POKEMON GO

-1,‘..?/“ ‘
: / ‘ ;’ |
N - —
YEAH, BUT N
THOSE FREE DO
ARE GOOD.

.
(N N N B NN NEENENEEEREENNEEREBERNEREMERSEHSEHRMN,)

ACTUALLY, T'M JUST
HERE TO HELP WITH OUR
INTEGRATION OF
GENERATIVE Al...

NICE! ARE THEY ADDING
MORE VEGAN OPTIONS IN
THE CAFETERIA?

HEY TEAM,
| AM SUBMITTING US FOR THE

TEAMWORK AWARD FOR OUR WORK
ON EDGE CERTIFICATION.
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EQUALITY Wins at BeStin®
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TWO Key Introducing a Introducing an

Talent Insights Team EB Team with
1hi1a¥: In House Creative
EY I n Itlatlves Leveraging data and analytics Designers

to better understand our

gggpdkrei’vlénskr)rf:rs;tentlal, Strengthening our employer

y ) talenhieitione brand through bold, consistent
Investing in our people. ' and compelling creative that

Elevating our brand. brings our story to life.
Driving long-term impact.

The better
the question.
The Detter
the answer.
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Shape the future
with confidence
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The Future of Recruitment
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Al domination Skills based hiring Internal Talent
Marketplace

Talent Insights Disruptive Marketing



Al will level the recruitment playing fi
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The Differentiator? Employer Branding,
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Why Al is Brilliant for Employer Brz;mAding

Struggling to come up with ideas?

Or ideas all feel the same?

Al can throw out 20 campaign angles

in minutes. Most will be rubbish, some

solid, and a few will spark the “oh wow”
moment your team needs.”

Instead of briefing a large agency

and waiting six weeks, you can mock up
copy, headlines, and visuals

the same afternoon.

) Speed matters—especially when the

~  market changes weekly.

@ Creative Without the Wait

Instead of briefing a large agency and
waiting six weeks, you can mock up copy,
headlines, and visuals the same afternoon.

Speed matters—especially when the
market changes weekly.

=y

@ Creative Without the Wait

Instead of briefing a large agency and
waiting six weeks, you can mock up copy,
headlines, and visuals the same afternoon.
Speed matters—especially.

@ Visuals Without the vStudio

Need campaign images, job ad graphics, or even a
full concept board? Al image tools can

create them in hours. No need for stock photos of
awkwardly diverse teams around a whiteboard.




Why Al is Brilliant for Employer Branding

e

@ Personalisation at Scale ’ @ DIY Empowerme_r—i;c_'_ 3

Imagine tailoring the tone, Your EB team doesn’t need to wait
visuals, or message of your campaign | for agency hand-holding. With the
for engineers, salespeople, and graduates | right tools, you can experiment,
—without rewriting everything: |l test and launch in-house. That'’s

from scratch—AIl makes that faster, cheaper, and usually more
level of spark the “oh wow” | authentic.

moment your téam needs.

Engage Ingpire W Attract

Engineers! || Sales Stars! [§
|| 2a%€: =




— NEWS —

THE FUTURE STAT E

The EB functlon of the future won't look like a corporate |
PowerPoint... It’ll look like Netflix meets TikTok.:

® Content that s short, snackable, and addlctlve

@ Stories that are honest funny, sometlmes messy. . R

s . Joumeys that are personallsed 1nclus1ve, and fast

e n An EVP that’s lived inside before it’s sold outs1de

That’s the EB that wins. Notbelge. Not forgettable. Human.
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